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ABSTRACT

Today’s business world is highly competitive. Eviarg is in the race to win more and more custombrseems
like every business organisation is in like a \attwar with one another where one organisation etanother with their
strategies and the other defends itself. This waugh exists in every business sector; it can bendtly seen in the e-
commerce industry. The e-tailing websites try ttruoutheir competitors by adopting newer strategéa®ry time and
thereby gain better goodwill in the market whicti witimately increase their web traffic. This sfu an insight into the
competitive scenario of the e-commerce industindif. It aims to check the rivalry between the wiants that operate
in India viz. Amazon India and Flipkart and pondgron the customer perception towards these strasetiiat both the

firms adopt from time to time.
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